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a360media Special Issue Publications is the #1 publisher at retail in terms of consumer  
engagement. We publish 1 out of 3 copies sold at retail and we are sold at all Retailers,  

Grocery Stores and Drug stores nationwide.



2024 SIP Reader Profile

Source: Fall MRI 2023

M/F Skew: 43%/57% 

Median Age: 42.9

Median Household Income: $73,994

W 18-49: 34%

W 25-54: 30%

Work Full or Part time: 63%

Married: 47%  Single: 53% 

Census Regions: 
42% South, 24% West, 19% Midwest  
& 16% Northeast

A/B County: 75%

White: 66%

African American: 18%

Hispanic: 24%

Pet Owners: 55%

Children in the HH: 42%

• We publish more than 500+ special interest  
   publications annually.

• With 500+ releases, our special Interest portfolio sold  
   over 8.5 million units in 2023

• a360media’s SIPs portfolio has grown at an 83% annual  
   growth rate since 2019

• SIPS are targeted magazines geared to a passionate  
   consumer which reach a specific buyer based on the  
   content vertical.

Special Interest Publications

Newsstand Buyer:

For more information and/or to request a calendar of issue dates, reach out to your sales rep or 
Carey Witmer, EVP, Chief Revenue Officer, a360media at 917-334-1477; cwitmer@a360media.com

Open Rates:
Cover 4 - $33,800 gross
Issue Takeover (C2,C3,C4) - 
$93,600 gross

Average price: $13.99
Average distribution: 130,000

SIP Categories:
Entertainment & Sports  •  Health & Wellness  •  Pets  •  Food  •  Home & Garden   
Kids & Teen  •  Lifestyle  Puzzles & Activities  •  Holiday  •  Special Interest



2024 SIP Production Specs

© 2024 a360 Media |  All Rights Reserved  

REGULAR SIZE SIP AD DIMENSIONS
  Unit Size    Trim     Safety   Bleed*
Full Page      8"       x    10.875"     7.5"      x    10.375"  8.25"   x    11.125"

PUZZLE BOOK AD DIMENSIONS
  Unit Size    Trim     Safety   Bleed*
Full Page      5.25"       x    8.375"     4.75"      x    7.875"  5.5"   x    8.625"

*Please allow .5” safety for gutter

*Please allow .5” safety for gutter

*Please allow .5” safety for gutter

File Specifications
•  PDF/X1a is the ONLY file format accepted. All files should be submitted to our Ad Portal.
•  Careful attention must be paid to the proper creation of PDF/X1a files to ensure they reproduce correctly.
•  All high resolution images and fonts must be included when files are saved.
•  Use only Postscript fonts — no True Type fonts or font substitutions.
•  Images must be high resolution TIFF or EPS files at 300 dpi.
•  Density should not exceed SWOP 300%.
•  Images should be CMYK or grayscale only. (Please convert all spot colors and don’t submit files with RGB elements).
•  Do not nest EPS files into other EPS files.
•  Do not embed ICC profiles within images.
•  All required trapping must be included within the file.
•  Files should include standard trim, bleed and center marks.  
   (Crop marks should offset trim by 1/2” so no marks fall into the live area, please make sure your settings are set to 12 pt/1 pica.)
•  For color guidance on press, a proof which meets SWOP specifications should be sent to the production contacts below. 

1 Proof sent to the production contacts below: (OPTIONAL)

a360media, LLC 
270 Sylvan Avenue, Suite 2220
Englewood Cliffs, NJ 07632

SIP Production Contact:
Peter DeSantis

pdesantis@a360media.com

Ad Portal Info:
We encourage you to submit your ad using our advertising portal at: https://a360media.sendmyad.com

Publication is: A360 SIPs

Ad Portal Info:
We encourage you to submit your ad using our advertising portal at: https://a360media.sendmyad.com

Publication is: Take a Break Puzzles

DIGEST SIZED SIP AD DIMENSIONS
  Unit Size    Trim     Safety   Bleed*
Full Page      5.125"     x    7.375"     4.625"     x    6.875"  5.375"   x    7.625"
Ad Portal Info:
We encourage you to submit your ad using our advertising portal at: https://a360media.sendmyad.com

Publication is: A360 SIPS DIGEST



2024 SIP Terms & Conditions

The following are terms and conditions governing 
advertising published in Special Interest Publications 
published by a360media (“Publisher”).

1. Rates are effective as of the first issue of the
Magazine with a cover date in January 2024. Rate 
base guarantees are made on an annual (twelve 
month) average of total audited circulation.

2. Announcement of any change in rates and/or 
circulation rate base will be made in advance of 
the Magazine’s advertising sales close date of the 
first issue to which such rates and/or circulation 
rate base will be applicable. The Magazine Rate 
Card specifies the publication schedule of the 
Magazine, and its respective on-sale dates.

3. The Magazine is a member of the Alliance for 
Audited Media (AAM). Total audited circulation is 
reported in Publisher’s statements audited by the 
AAM. Total audited circulation for the Magazine is 
comprised of paid plus verified.

4. Orders for standard inside advertising units close 
and become non-cancellable by the advertiser at 
5:00 P.M. (EST) on the advertising close date of the 
issue of the Magazine. All orders for cover positions 
and special units (e.g., gatefolds, inserts, scent 
strips, center spread) are non-cancellable and 
close 30 days prior to the advertising close date for 
regular issues, and 60 days prior to the advertising 
close date for awards issues and special-themed 
issues. If orders are not received by 5:00 P.M. (EST) 
on the specified dates, position reservations shall 
expire. If Publisher agrees to cancel an existing 
order for a special unit, the advertiser and/or 
agency shall be responsible for the cost of any 
work performed or materials purchased on behalf 
of advertiser and/or agency, including the cost of 
services, paper and/or printing. All cancellations 
must be received in writing with a confirmed 
written acceptance.

5. All agreements for advertising frequency 
discounts require that a specified number of
advertisements be published within a twelve 
month period. If the advertiser or agency cancels 
any portion of any order or fails to publish 
the specified number, Publisher reserves the 
right to adjust the rates accordingly, including 
nullifying the discount for previously published 
advertisements. In such event, the advertiser and/
or agency must reimburse Publisher for any short-
rates. Any merchandising program or activities 
executed by Publisher in reliance on advertising 
that is cancelled shall be paid for by advertiser 
and/or agency at the fair market rate for such 
program or activities. Any merchandising program 
offered to advertiser and/or agency in reliance on 
advertising must be utilized in the same calendar 
year that the advertising runs.

6. Publisher is not responsible for errors or 
omissions in any advertising materials provided by 
the advertiser or agency (including errors in key 
codes/ coupon codes).

7. Publisher may reject or cancel any advertising 
for any reason at any time. Advertisements 
simulating the Magazine’s editorial material in 

appearance or style or that are not immediately 
identifiable as advertisements will be rejected.

8. All advertisements are accepted and published 
in the Magazine upon the representation by the 
agency and advertiser that they are authorized 
to publish the entire contents and subject matter 
thereof in the Magazine in all print and electronic 
versions (including without limitation electronic 
versions of the Magazine distributed via digital 
newsstand services and ipad and smart phone 
applications) and that such publication will 
not violate any law or infringe upon any right of 
any party. In consideration of the publication of 
advertisements, the advertiser and agency will, 
jointly and severally, indemnify, defend and hold 
Publisher harmless form and against any and all 
losses and expenses (including without limitation 
attorney’s fees) (collectively “Losses”) arising 
out of the publication of such advertisements 
in the Magazine, including without limitation 
those arising from third party claims or suits for 
defamation, copyright, or trademark infringement, 
misappropriation, violation of the Lanham Act 
or rights of privacy or publicity, or from any and 
all claims not now known or hereafter devised 
or created (collectively “Claims”). In the event 
Publisher has agreed to provide contest or 
sweepstakes management services, advertorials 
or custom advertisements, email design or 
distribution or other promotional services in 
connection with an advertising commitment by 
advertiser, all such services are performed upon 
the warranty of the agency and advertiser that 
they will, jointly and severally, indemnify and hold 
harmless Publisher from and against any and 
all Losses arising out of the publication, use or 
distribution of any materials, products (including 
without limitation prizes) or services provided by or 
on behalf of the agency or advertiser, their agents 
and employees, including without limitation those 
arising from any Claims.

9. In consideration of Publisher’s reviewing for
acceptance, or acceptance of, any advertising 
for publication in the Magazine, the agency 
and advertiser agree not to make promotional 
or merchandising reference to the Magazine in 
any way without the prior written permission of 
Publisher in each instance.

10. Publisher has the right to insert the advertising 
anywhere in the Magazine at its discretion, 
and any condition on contracts, orders or 
copy instructions involving the placement of 
advertising within an issue of the Magazine 
(such as page location, competitive separation 
or placement featuring editorial copy) will be 
treated as a positioning request only and cannot 
be guaranteed. Publisher’s inability or failure to 
comply with any such condition shall not relieve 
the agency or advertiser of the obligation to pay 
for the advertising.

11. Publisher shall not be subject to any liability 
whatsoever for any failure to publish or circulate 
all or any part of any issue(s) of the Magazine 
because of strikes, work stoppages, accidents, 
fires, acts of God or any other circumstances not 
within the control of Publisher.

12. Agency commission (or equivalent): up to 15% 
(where applicable to recognized agents) of
gross advertising charges after earned advertiser
discounts.

13. Invoices are rendered on or about the on-sale
date of the Magazine. Payments are due within
30 days from the billing date. Publisher reserves
the right to change the payment terms to cash
with order at any time. The advertiser and agency
are jointly and severally liable for payment of all
invoices for advertising published in the Magazine.

14. Any and all negotiated advertiser discounts 
are only applicable to and available during the 
period in which they are earned. Rebates resulting 
from any and all earned advertiser discount 
adjustments must be used within six months after 
the end of the period in which they are earned. 
Unused rebates will expire six months after the end 
of the period in which they were earned.

15. Special advertising promotion premiums do 
not earn any discounts or agency commissions.

16. Advertiser and agency agree that all 
advertising rates and related information provided 
by Publisher to advertiser and/or agency with 
respect to an account are confidential information 
of Publisher. Advertiser and/or agency shall keep 
all such information confidential and shall not 
disclose the information to any other account or 
to any third party.

17. All issues relating to advertising will be governed 
by the laws of the State of New York applicable to 
contracts to be entirely performed therein. Any 
action brought by advertiser or agency against 
Publisher relating to advertising must be brought 
in the state or federal courts in New York, New York. 
The parties hereby consent to the jurisdiction of 
such courts in connection with actions relating to 
advertising.

18. The foregoing terms and conditions shall 
govern the relationship between Publisher and 
advertiser and/or agency. Unless expressly 
agreed to in writing and signed by an authorized 
representative of Publisher, no terms or conditions, 
printed or otherwise, appearing on contracts, 
orders or copy instructions will be binding on 
Publisher. Failure of Publisher to enforce any of 
these provisions shall not be considered a waiver 
of such provision.


